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Over ofconsumers are opting for
private label items or shopping at different
stores for those items, particularly to save
money.

Store brand growth is outpacing total
category sales by

and of
all groceries sold.

f
More than bought more /J( H
private label brands recently than before the -
pandemic.

CONFIDENTIAL DO CUMENT. COPYING, PUBLISHING, OR DISTRIBUTING WITHOUT WRITTEN PERMISSION OF TRACE ONE IS PROHIBITED.




* Xk

GUIDING* STARS

NUTRITIOUS CHOICES MADE SIMPLE”"

wl® ]

CONFIDENTIAL DOCUMENT. COPYING, PUBLISHING, OR DISTRIBUTING WITHOUT WRITTEN PERMISSION OF TRACE ONE IS PROHIBITED.

y




70% 76%

Consumers Corporations think
more interested in consumers
transparency about are satisfied with the

products level of transparency

55% 94%

Consumers demand more Consumers likely
information on social, to be loyal to
health, environmental and brands that are

safety issues transparent
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PILMplatform overview

We created a unified platform of multiple interlocking modules. Each fills a vital role and can be used as a standalone
solution, but together they can give brand owners a truly remarkable edge.

Category Buyers & Project Product Packaging & Supply chain Business
managers Sourcing managers developers marketing managers executives

Growth & Cost Control

Brand Image & Compliance Productivity

Achieve remarkable
results

Discover remarkable innovations, improve your leverage and margins,
create remarkable products, and reach consumers faster

Ensure remarkable brand identity, and
maintain quality compliance

Marketplace E-sourcing Product Lifecycle Management Supplier Compliance & Insight
Engagement

RFx I Knowledgebase

Sourcing requests I Surveys & assessments

Documentation mgmt.
DOCUMENT. COPYING, PUBLISHING, OR DISTRIBUTING WITHOUT WRITTEN PERMISSION OF TRACE ONE IS PROHIBITED.
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A global business network open to everyone %

5,000+ businesses across 100+ countries use Trace One Network every day to access Trace One modules and connect with
each other. You don’t need to be a PLM user or even a private label manufacture to benefit from this module.

* » Leverage a collaborative network globally

* Gain retailers' attention and sell more products

* Identify and respond to market needs

* Diversify sourcing to protect margins and reduce disruptions

* Standardize your onboarding process to reduce supply chain risks

* Engage with suppliers and share news to build stronger relationships
* Centralize and efficiently share key business'documentation

* Assess partners to maintain compliance or increase data transparency
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Over are already connected to Trace
One Network.

* Upload and promote your product portfolio
with images, composition, and product claims

* Position product innovations with targeted
audiences

* Getnotified and respond to Sourcing Requests
from retail buyers |

* Search for new raw materials from a growing
supplier community
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Marketplace

9

() Search

Show results for

# GEOGRAPHIC AREA

* NORTH AMERICA

Category

Product claims

Components

() Companies

6 results

CLEAR ALL

() Contacts (® Products () Posts

Grass Fed Organic Ground Beef 90/10
MEYER NATURAL FOODS
MEAT/POULTRY/OTHER ANIMALS - PREPARED/PROCESSED

COMPARE

Grass Fed Organic Ground Beef 85/15
MEYER NATURAL FOODS
MEAT/POULTRY/OTHER ANIMALS - PREPARED/PROCESSED

Cold Sore Patch
ASO EURQPEB.V.
BEAUTY/PERSONAL CARE/HYGIENE / HEALTHCARE

COMPARE

Hydrocolloids - blister plasters
ASO EURCPE B.V.
HEALTHCARE / MEDICAL DEVICES

COMPARE

N AMPLE

7] SAMPLE

A SAMPLE

"




Added Hormones ‘
Antibiotics
\_/’

Marketplace

Meat/Poultry/Other Animals - Prepared/Processed

Grass Fed Organic Ground Beef 90/10

N
\\ 4
et ——
T Grass Fed

Organic Ground Beef
90% Lean » 10% Fat

AT e

NETWT T6.02(1 L8

O

Compare (0/8) 4

i

Description
Grass Fed Organic Ground Beef 20% Lean 10% Fat

[ 16 02 (1 Ib)
Meyer Natural Foods
2 products

‘ Environmental and social claims

v Health and nutrition claims

N




Over are already connected
to Trace One Network.

* Build stronger relationships with improved
communication and engagement

* Centralize and share key business assets to
respond to customer requests for
documentation

* Request data and documents from your raw
material suppliers and get notified on expiration
and renewals to stay in compliance

* Assess your suppliers and compare scorecards
orreach out for additional information you
need regarding facilities and products




Compliance

Knowledge Al articles

My articles

6 results

Show results for  ClEAR ALL

» COMPANIES

‘Traceone*

Company

Search

Trace One

Publication date

‘Traceone'"
" Mo date

Before

O After MM/DDAYYYY

MM/DDAYYYY

747 Sortby| Publication date - ‘
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How to create a survey in Trace One Network and share it with
suppliers?
= on Friday, July 1, 2022

This is a brief overview of survey on Trace One Network. In this guide you will find out how to create
a survey and understand all survey options.

Trace One Network survey

~  Trace One PLM training guide for suppliers

iday, July 1, 2022 6:49

= ,onF

This is a brief introduction to PLM for UNFI suppliers

UNFI training | PLM user manual




Compliance

Products CEBD) 9 -product

373 no brand
) Is this product supplied by your company ?
(! Search
(@ Yes
® 19-product 1 ) No

@ 20-product 2

Primary packaging component  Primary packaging component
1 2

0 21 - product 3

What is the overall package structure description *

bottle water

How many packaging primary components are used in this UPC?
2

Primary packaging component is the PLM primary packaging item

component 1 packaging format *
() 8AG
BLISTER
BOTTLE
BOWL
BOX

Final review and comments

Complete




Centralize your to
negotiate better and again an edge

* Create RFx’s from templates and
reuse previous questionnaires

* Invite team members to edit RFx and
set requirements for suppliers or raw
materials

* Exportand compare supplier
responses to make better decisions

» Staynotified and track the entire ' /(V
process through standard dashboards
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RFx

3 e ooo : = e
‘Truceone" NETWORK ¥ A 0 g Q jay & B Traceoric- | Newerk: ) & O e Q fal 5 B
Activity My Netwark Knewledge ment Search Messaging ~ Menu~ Apps Activity My Network  Marketplace ~ Knowledge — Assessment Search  Notifications ~ Messaging ~ Menuw Apps
. .
Product category * z
Categories
Prepared/Preserved Foods
Sample request * Writers
Please send us samples to the following address: Q Fedlstieods . Kol Projet b . e
General Retailer
3232 Avalon Drive N

02188 Weymouth UNITED STATES OF AMERICA

4 @
Product view Company view
» Company palicies E
Describe your company’s rules and internal policies that the-bidders have to follow PRODUCT COMPANY EX-WORKS PRICE CARRIAGE-PAID PRICE
Gluten Free Beef Lasagne @)
» Survey on the company ‘ - ‘ Gluten Free Chicken Penne €)
Create a survey to ask questions about the suppliers' company J
Gluten free spaghetti bolognese @)
5 Surveyonsites ‘ - ‘ Gluten free salmon linguine @)

Create a survey to ask questions about the suppliers' sites

Product brief

Describe your requirements and create surveys for each product

&l

Notes
Import of documents
20/11: John: Brief product updated.
E] 22/11- Kelly ok from quality & Packaging point of view. Internal detailed brief product pdf (<]

> Prices and logistics 23/11: Validation by procurement done. Ready to be sent

Create a survey to ask questions about the products' pricing and logistic information

Currency * 4

usp -




RFx

Measure and accelerate your time to market RFX AVERAGE DURATION
RFx management is an important stage of product development. The shorter it is, the sooner your company will generate E 5
revenue. With this dashboard, identify the RFXs which duration can be improved. . .
The average duration of an RFx is: 142 days.

Identify the product categories for which RFXs take the longest.
To focus on a specific time period, product category, RFx status or RFx creator, use the filters below.

Average duration by product category and by RFx stage

Time pericd: 2020 Product category: all RFx status: all RFx creator: all
Food/beverage/tobacco 47 64
- u Draft
Check the number of Focus on the average Identify the RFXs that last Determine areas for Pet care 39 43
STEP1 created RFXs. STEP2 duration of RFXs. STEP3 longer than usual. STEP 4 improvement. In progress
Beauty/personal care/hygiene 51 To analyse
b Cleaning/hygiene products 45
NUMBER OF RFXS
Step 1 Note: RFXs that are not closed yet are not included in the numbers above.
. Number of RFXs by status
The total number of RFXs is: 148,
13; 9% LONGEST ONGOING RFXS
17, 11% p3
« Draft The RFXs below are still ongoing and take more time than the average duration of 142 days.
. In progress
15, 10% To analyze Cookies
u Closed

103; 70%
Organic yoghurt

Potted desserts

Frozen pizza




How do I get started?

Welcome to your collaborative retail business
network

Stand out from the crowd. Be visible, build relationships, source and sell more products, all in one place.

Access your solutions > ENv

‘Troceone‘ Solutions v Resources v Events and webinars v About v Contact

SIGN UP

Where remarkable
products begin

As a Saa$ provider, we connect CPG retailers,
manufacturers, and suppliers to develop and deliver
nnovative, high quality products that consumers want

/ Aboutus >

’\ Firstname *

Lastname *

www.traceone.com >access your solutions



https://ws-users.traceone.com/default/Account/signup
http://www.traceone.com/

Connect with us

TraceOneNetwork Company/trace-one youtube.com/user/Traceoneworld

Don Low

Business Director NA
don.low@traceone.com
T.+1617390 7470
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https://www.linkedin.com/company/trace-one/
https://www.youtube.com/user/Traceoneworld
https://twitter.com/TraceOneNetwork
https://www.youtube.com/user/Traceoneworld
https://www.linkedin.com/company/trace-one/
https://twitter.com/TraceOneNetwork
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