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Press release
Natasha's legacy becomes law

‘Natasha’s Law’ introduced to protect allergy sufferers and
give them confidence in the food they buy.
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«+ 8 S FIND o . [
< Specifications
& 00231275 : CAFE SL Crispy Chicken burger  (5.0B) v 8 « = © J ORI ot~ |
Details — Sm— .
) Specs Methods
Nutrition b‘:v‘,\ggcpsp , 00396050 Active ] 4 <
Y ot somoe T
| Free From contains Frocket Values Per 100g Per 2259
Quaiity Messages SP 00231060 Active 9 1 <
Questions .
e ) Energy (Kj) 487.00 1,095.75
oy ¢ Energy (kcal) 116.00 261.00
= ZVQ‘SETQS‘EE o0se0ee: Active ] 3 v Fat (g) 3.80 8.55
Process Controls i ins Saturates (g) 1.30 2.93
B CopiGuidclines RMHOSP 29182886 Active 9 5 v
B tacnments iayonnase Carbohydrate (g) 14.50 32.63
= Roasted Garlic
Additional Data Mayo Total Sugars (g) 1.10 2.48
Plan A Attributes EL,\\FECSF . 29186501 Active 9 2 <

Non-Approved Data

Protein (g) 5.10 11.48
Salt (g) 0.33 0.74 (it = A |

= =M | |n store product
labels

Total 270g 0

Ingredient Declaration:

Cooked Pasta (39%) (Durum Wheat Semolina
(contains Gluten) - Water) - Tomatoes (36%) -
Mozzarella Cheese (Milk) (4%) - Mature Cheddar
Cheese (Milk) (2%) - Carrots (2%) - Onions (2%) -
Red Peppers (2%) - Mascarpone Cheese (Milk) -
Courgettes - Tomato Paste - Olive Oil - Garlic Purée -
Rapeseed Oil - Cornflour - Salt - Extra Virgin Olive

Recipes built &
data mastered in
FIND
(Trace One PLM)
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FOOD PROMOTION & PLACEMENT REGULATIONS M&S

________________________________________

News story

Promotions of unhealthy foods
restricted from October 2022

Following consultation with industry, the government will
restrict unhealthy food promotions in stores from October

2022. , ! H F S

e ) HIGH IN FAT, SUGAR AND SALT

2021 No. 1368

FOOD, ENGLAND

PUBLIC HEALTH, ENGLAND

The Food (Promotion and Placement) (England) Regulations 2021

Made 2nd December 2021
Coming into force 1st October 2022
The Secretary of State, in exercise of the powers conferred by sections 6(4), 16(1)(e) and (f), 26(3) and 48(1) of the Food Safety Act 1990(1)

{“the 1990 Act”) and by sections 36, 39, 52, 54, 55, 62(2), 63 and 85 of, and Schedule 7 to, the Regulatory Enforcement and Sanctions Act
2008(2) (“the 2008 Act”). makes the followina Requlations.
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Energy v

Enafgy kial v
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of which saturates ’ 9 |

- Trans fatty acids o

Carbohydrale 7 "]

of which SUGATS o g

Fibee{ Analysed by AQDAC] y 9

Prodsn 7 0
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* qdentification
Prosuct Title [0n Pack): Dars Chocoie Jafta Cakes
Sub Titke [On Pack): Jo'oen So0NQE 30060 With tangy Mrange ano na¥ cosled i dak chocoang
Lisgal H_'_ N SLOgR (ARES oped et wange Mg and hat coabed N S8 DRODOIME
Product Descripeoe e ey

merscbieslessoal e /' Details Page
. HFSE Categony: =14

mfn[.'.'ut CHOL JAFFA CAKE 1255 .

Shart Coe:
Mexi Beview Date: ! 00, Kot Applicabla

Effective From: 01, Seft Drinks {with added sugar)

- HFSS scores calculated &
— 55 Bk ol MAa Ste re d N
L'mmé-'rf“s?‘f::ﬁ%?m o E;c:f}}g;::z.?;:L:""les-:aﬂdilrnllarfr;zen E I N D (Tr a C e O n e P L IVI ) ;

trolled field for HFSS

Sub Brand Claim: 09, Desserts and Puddings
Peea 10, Yogurts
Price Box Reguined? 11. Pizza
12. Potato Products
13, Raady Meals, Meal Centres and Breaded or
\ Battered Products
e 14, Multiple Categories (rebavant multipacks only) -

EEEE e > S pace range d |Sp | dy
> in store ticketing

Sub Brand: 08, Moming Goods
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&) Re-turn

Iireland’s new
Deposit Return
Scheme

Ireland will soon be introducing a Deposit Return Scheme. In
February 2024, when you buy a drink in a plastic bottle,

VELL
RECYCLE
ANY GLASS
SPLASTIC
BUTTLES
AND CANS
FROMANY
BRAND

Vannsay

aluminium or steel can that features the Re-turn logo, you pay a
small deposit in addition to the price of the drink. When you

Benefits How to return What to return Where to return Questions News Hub
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Is the Primary packaging material in scope for DRS (e.g. Can -

aluminium, steel: Bottle — PET) '¢°

DRS Product Registration Category: 01. Water

g 2

| Choose only ONE option

0 01 Water

] 02. Soft Drink

| 03. Energy Drink =

] 04, Wine
) 05.Spiit
06. Cide;
) O7.Beer H
] 08. Dairy
[J 09. Other Alcohol Please select Claim(s)/Logo(s)
Claim or Logo Type Term
(Al | [{ally v|[*DRs*
m For wildcard searches include a * after your search criteria.
| B Claim or Loge escriptic |
] Deposit Retum Scheme (DRS) Logo Deposit Return Scheme Log Log
In scope drinks lines only. (DRS) Logo
I pe drinks lines only.

 Enhancements to packaging
~data requirements + new
~ custom-made reports

INSIGHT

Packaging

=

Analyze your packaging and
reach your commitments

Explore your packaging and
follow the evolution of your
recyclability rate and packaging
reduction.
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What does the future hold?
MORE CHANGE TO COME

Scottish deposit return delayed until
October 2025

Health

MPACT Could ultra-processed foods be
RO E harmful for us?

NUTRI-SCORE
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TAKEAWAYS M&S
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The landscape is complex and continuously changing

Data needs to be present and accurate and
Data capture takes time

Method for data extraction of the right data is essential

Systems need to be dynamic to meet the growing need for change

Thank you for

17 /7 listening!
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