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• Questions

6



Who we are
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– Campari Family Portrait.

– Campari Family Portrait.

Campari was founded in 1860 - the year Gaspare
Campari invented the bright red bittersweet aperitif 
in downtown Milan.

From 1888 onwards, his successor and son,
Davide Campari, developed and implemented an 
extensive campaign to grow the brand globally,
featuring a winning marketing strategy; the
creation of the first single-serve aperitif, Campari 
Soda, in 1932; and a patronage of the arts to 
enhance product promotion.

In the 1960s, Campari Group’s distribution power 
already reached over 80 countries. In the second 
half of the 1990s, the beverage industry was 
characterized by a strong M&A trend which led to
the creation of corporations with global dimensions 
and remarkable portfolios appealing to a broad 
consumer dynamic.

Therefore, Campari chose to expand not only via 
organic growth but also via external growth, turning 
from a single-brand company as late as 1995 to a 
multinational company with a solid and expansive 
portfolio with international appeal today.
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HISTORY
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E X T E R N A L  
G R O W T H

O R G A N I C 
G R O W T H

Campari Group’s growth strategy aims to combine organic growth through strong brand building with shareholder value 
enhancing acquisitions.
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STRATEGY



HISTORY SUCCESSFUL ACQUISITIONS 
Campari Group focuses its external growth efforts on spirits and the strategic thinking is driven by the desire to reach or enhance critical mass in key geographic markets.
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A  U N I Q U E  B L E N D  O F  G L O B A L ,  R E G I O N A L  
A N D  L O C A L  S P E C I A L I T Y  B R A N D S



Compliance Cloud

Key Features
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Compliance Cloud
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• Compliance Cloud
o As we have grown our global footprint and product 

portfolio, the need for a Global Regulatory Tool was 
increasingly important.

o Campari Group adopted the Compliance Cloud tool in 
2020.

• Key Features
o Food News and Food Law+ Libraries
oMy News and My Queries
o REGDATA®
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Food News
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• Comprehensive list of news across the globe 
related to food legislation, food safety, 
recalls, potential legislative changes, etc. 

• Articles are typically available for free from 
legislative, business, periodical, scientific, 
and many other official sources. 

• Refine search based on key words, countries, 
dates, etc.



Food Law Library+
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• A more specific list of: 
• Official regulations in force or will be in force
• Draft legislations for review  
• Guidance documents
• Regulatory amendments
• Archives of old regulations
• Etc.

• Articles are mainly from official legislative 
sources.

• Refine search based on key words, countries, 
dates, etc.



My News / My Queries
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• Automatically curated list.

• Fusion from both Food News and Food Law+ 
Libraries.

• Based on specific criteria.



My News / My Queries
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We have saved different Queries 
based on specific criteria relevant 

for our markets and products.

Criteria can be:
• Countries
• Industries
• Types and Categories
• Keywords
• And other parameters.



My News / My Queries
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• Automatic email notifications of any new 
articles meeting the criteria.



REGDATA®
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• Tool used to determine if a specific molecule 
or group of molecules is compliant vs. a 
specific legislation (i.e. additives, 
contaminants, flavors, pesticides, etc.)

• Existing product for potential new markets.

• New product for potential markets.



REGDATA®
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Food Additive, Contaminant, and Flavor Guidelines 

Ability to select one or more food categories

Ability to compare multiple countries

Specific substance name or synonyms (i.e. 
E numbers, CAS Number, etc)



REGDATA®
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Project
Expanding the Alcoholic 

Beverage Regulation Database 
within Compliance Cloud
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Project Overview
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• Alcoholic Beverage Legislations across the Globe:
o Vertical legislations with links to different horizontal legislations 

(i.e. additives, flavors, contaminants).
o Changing especially in countries with historically vague or overly 

specific legislation.
o Heavily restricted in some countries. 

• Project Objective
o To build up the Alcohol Beverage Regulations database within 

Compliance Cloud for the most relevant markets. 

• Project Team
o Collaboration with Selerant, Distilled Spirits Council of the US, 

Campari Group, and another Spirits company.
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Project Overview

21

o Project Outline and Timings:
o Countries were identified and prioritized.
o Timing to complete each was agreed.
o Monthly meetings/reviews were done to ensure the project was progressing.

o Team identified the following 10 markets as most important:
o China
o Japan
o MERCOSUR (South American Countries)
o South Africa
o India
o South Korea
o Eurasian Economic Union (EEU) + Russia
o East African Community
o Mexico
o Indonesia

o For each market, key sites and sources were identified, integrated and validated
o Successful completion within 7 months! 
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Project Overview
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