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Is this really the best we can do?



The average marketer’s voice of the customer data



What Can We Do?







Role Action Context Execute

The Trust Insights RACE AI Prompt Framework

Tell AI who it’s 
supposed to be.

Tell AI what it’s 
going to do.

Give AI HUGE amounts 
of background 
information.

Tell AI what you expect 
the outputs to be.



What Models To Use For Analysis

MultimodalReasoning



What Models To Use For Analysis

Google Gemini 2.5 Advanced, NotebookLM (limited)
OpenAI o3

Anthropic Claude Sonnet 3.7 Extended Thinking



Model Completely Private Mostly Private Conditionally Private Never Private

Local AI Models ☑
Anthropic Claude ☑
ChatGPT Teams/Enterprise ☑
Google Gemini Workspace ☑
Google AI Studio Paid ☑
Microsoft Copilot 365 ☑
ChatGPT Free ☑
ChatGPT Plus/Pro ☑
Microsoft Copilot Free ☑
Deepseek Web/App ☑
Google Gemini Free ☑
Google Gemini Consumer Paid ☑
Google AI Studio Free ☑
Grok 3 ☑

Instant Insights: AI Tool/Model Data Privacy Matrix

Mostly private means privacy is the default; no training occurs on your data and human review is only in cases of ToS violations. Conditionally private means privacy is not the default but can be 
user-specified for no training. Source: Terms of Service/Privacy Policy for the respective services, last checked January 2025.



Key Concept: AI Blocks



AI-generated image



7 Major Generative AI Use Cases



Knowledge Blocks





How YOU Market



How YOU Analyze



Who is YOUR 
Customer?
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About Marketing

Framework

PLM Data

ICP VOC Data

Common, Useful Knowledge Blocks to Prepare



What AI Should Not Analyze



AI CANNOT DO MATH



Getting Your Data
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32 page Deep Research report in 18 minutes!
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Hidden Camera

Nearly every piece of information about Savory Oatmeal 
Inc. in this presentation is synthetic, made by AI.
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Assembling the Blocks



LIVE DEMO



What About Forecasting?



AI Generated Image



“In these 
unprecedented 
times”







Where This is Going



https://docs.google.com/file/d/1KwQzQmnBj6rhsj9QTxZUk__hVKBz14MJ/preview


Done By You

Done With You

Done For You

Workflow

Automation

Agent



Wrapping Up



If you want copies of the supplementary 
materials (knowledge blocks & prompts) 

leave your business card or EMAIL me!

cspenn@trustinsights.ai 

Caveat lector: I will also send you ads for my course & company.

mailto:cspenn@trustinsights.ai


Email or leave your card if you 
want a copy of the prompts 
used in the live demos!

cspenn@trustinsights.ai 
Trustinsights.ai/contact

Stay in touch:
Trustinsights.ai/newsletter
Trustinsights.ai/tipodcast
Academy.trustinsights.ai

https://www.trustinsights.ai/contact
https://www.trustinsights.ai/newsletter
https://www.trustinsights.ai/tipodcast
https://academy.trustinsights.ai/

